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Abstract

There are many studies talking about the "anonymity"
in which our country is sinking, in terms of
international tourist identity, of the symbols that
define us. We have never known how to promote
ourselves using the unique elements that we have and
not because we do not have these unique features, but
because it is possible that we do not know or we have
forgotten what really represents us. There were
several initiatives, some of them recent and costly to
create and promote a country brand, starting from
tourism, but these did not have the expected impact.
Why did not have the expected impact? Have we got
an element/several elements that may render a
sustainable image, not a temporary one, for us and for
the Romanian rural tourism? Are the village, the
traditions, and the gastronomy authentic elements of
tourist identity for the Romanian village as an element
within the tourist offer? What symbols, values, ideas,
feelings, places, emotions, personalities, food, artistic
expressions are by excellence truly Romanian? How
many of us recognize them? These are only a couple
of the many questions we try to answer, not
desperately, but with the interest of the person who is
not only in love with tourism, its values, with its
message over time. The article tries to underline the
role of identity in the promotion of a tourist product,
the Romanian village, a valuable treasure up to the
present based on an adequate methodology of the
tourism  geography
diagnosis, analytical prospecting, etc.).

research  (questionnaires,

Keywords: identity, rural tourism, authentic, Romanian
village, image, sustainability

Introduction

The Romanian wvillage was approached in the
literature either from multiple angles or belonging to
different subjects, from museology, anthropology to
statistics, management or marketing with application
in rural tourism (Bran et al., 1997; Bran et al., 1995;
Mitrache et al., 1996; Nistoreanu, 1999; Bucur, 2006;

Rezumat. Identitate si dezvoltare durabila in
turismul rural

Exista multe studii care vorbesc despre "anonimatul",
in care tara noastra se scufundd, in termeni de
identitate turistica internationald, a simbolurilor care ne
definesc. Niciodatd nu am stiut sd ne promovam
folosind elementele unice pe care le avem si nu pentru
ca nu avem aceste caracteristici unice, ci pentru cd este
posibil ca noi sa nu stim sau sa fi uitat ce ne reprezinta
cu adevarat. Au fost mai multe initiative, unele dintre
ele recente si costisitoare de a crea si de a promova un
brand de tard, pornind de la turism, dar acestea nu au
avut impactul scontat. De ce nu au avut impactul
scontat? Avem un element/elemente care pot da o
imagine durabild, nu una temporara, pentru noi si
pentru turismul rural romanesc? Sunt satul, traditiile,
precum si gastronomia elemente de identitate turistica
pentru satul romanesc ca un element in cadrul ofertei
turistice? Ce simboluri, valori, idei, sentimente, emotii,
locuri, personalitati, produse alimentare, expresii
artistice sunt, prin excelenta adevarat romanesti? Cati
dintre noi le recunoastem? Acestea sunt doar cateva
dintre numeroasele intrebari la care vom incerca sa
raspundem, nu cu disperare, dar cu interesul unei
persoane care nu este doar atrasa de turism si valorile
sale, cu mesajul sau de-a lungul timpului. Articolul
incearca sa sublinieze rolul identitdtii in promovarea
unui produs turistic, satul romanesc, o comoard de
mare pret pana in prezent, pe baza unei metodologii
adecvate de cercetare in geografia turismului
(chestionare, diagnostic, analiza de prospectiune, etc.).
Cuvinte-cheie: identitate, turism rural, autentic, sat
romdnesc, imagine, durabilitate

Mazilu, 2006). The common element of these studies
is the intrinsic value of the Romanian village - i.e.
object of study, raw material, offer, tourist product,
all in one or taken separately, which are profitable
elements in the perspective of the re-evaluation of this
type of tourist product for marketing.

The identity is applied in activities as a resource
and as a marketing instrument (external and internal)

© 2013 Forum geografic. All rights reserved.
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for obtaining the competitive advantage, as well as in
the case of entities (ethnic or geographical) for the

Human

Rational
factors

Raw tourist
product

Anthropogenic
resources

Categorized :| factors
tourist product

Customs

strengthening of the trust, the respect for oneself or
for attracting new investments or tourists (fig. 1).

Traditions

Identity

1

Emotional

Unique
tourist

t

Events (festivals, holidays, etc.)

Fig. 1: The elements of differentiation/uniqueness for the tourist products

The attractive elements of Romania in the field of
rural tourism are special. A strong tradition and a
multi-millenary rural culture have been and are still
found nowadays. The folkloric customs, as well as the
whole richness of the folklore, constitute constant
elements in the rural entire ambiance. The attractive
elements are: the natural beauty of the landscapes
(mountains, lakes, forests, etc.), the history and the
famous people, the commercial areas, the cultural,
recreational and entertainment objectives, the sports
arenas, the events and different occasions, buildings,
monuments and sculptural ensembles, the people
and other attractions. In fact, this analysis (called "the
audit of attractiveness" in the literature) represents
the basis of determining the regional marketing
objective and the actions within the marketing
program for the respective region.

Within the context of the regional entities, the
identity may be viewed as an instrument of putting
into practice a complex marketing planning process
as a part of the strategic marketing process and,
respectively, a marketing program.

The rural areas folklore, respectively the village,
offers the identity of each geographical region of the
country. In time, the purity of the old culture has been
preserved mainly unaltered. Due to its vitality, the
folkloric culture has been preserved over time with
different accents, imposed by the specific touch of each
rural community. It is necessary and important that the
direction of the Romanian culture to not move towards
an unknown direction, because at the moment, due to
the modern media, the message of modernism has
been spread everywhere and sent rapidly to the world
of the village, triggering messages and elements
opposite to the traditional values.

The represents
attractive element of rural settlements, being the work
of different communities and of time and it must be

rural architecture another

preserved as a cultural heritage of humanity.

Globalisation and the accelerated industrialisation
brought out problems in each country related to the
preservation of the rural habitat, without opposing to
its evolution. Globally, the
settlements are threatened by different factors,
although almost everywhere their value is related to
the habitat. Behind these settlements, there is a
philosophy, an attitude, a conception in relation with

traditional rural

the social life and work, which confers the quality of a
document specific for each people. However, the
preservation of the villages enters into conflict with
the wish of their people to take advantage of the
modern elements of life. We must take into account
the integration of the new in the traditional area
when solving this problem. The development of rural
tourism is a solution to ensure the transmission of
traditions to future generations, not to deprive the
future generations of identity.

The development of tourism/the recovery of the
rural areas are proposing to solve, outside the
essential objective of its activity, the satisfaction of
the tourist motivation and the economic problems of
the areas related to:

% the depopulation caused by the rural population
migration to the urban centres, thus ensuring
conditions for practicing some profitable activities in
the villages aiming at the improvement of the life
conditions, the protection and the preservation of the
environment as a recreational and recovery factor of
the creative potential of the individual;

% the creation of conditions for the development of
industrial, agricultural, commercial
conditions in the rural areas.

% the stimulation of the state institutions, the private
sector and the associations in the field to intensify the
efforts for obtaining a corresponding infrastructure
related to the level of tourist development.

Being considered a special and more complex

economic,

form of tourism, rural tourism has an advantage in
terms of the possibilities of spending the spare time,

forumgeografic.ro
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the originality, the specificity and the idealism
shown by the local people. The rural tourism
connection to the sustainable development concept
is quite recent. If, in the past the development of
tourism has aimed only the economic side, the
achievement of its objectives being considered a
total success, lately the attention of the specialists in
the field has focused on other sides as the social and
cultural consequences on the local population, as
well as the ecologic impact.

These new directions are the component
elements of the sustainable development, achieving
thus a bridge between this new concept and the
rural tourism.

The sustainable development answers to the
present needs without harming the development
ability of the future generations. This is closely
related to tourism and the problem of the
environment, of maintaining it within normal
parameters so that the objectives and its beauties
should have continuity in time, in tourism, thus
creating a privileged relation between them.

Rural tourism from the perspective of the
sustainable development takes into account the
ecological problem, meaning the transmission of a
healthy environment to future generations, with
certain limits in its development. This problem is
worldwide and it has become a current issue now.
Actions and measures representing the interest and the
preoccupation of all individuals are necessary at a
national level, focusing on the educational side and on
the awareness of each individual. A large number of
developed countries have started to put into practice
the application of special programs launching the so-
called “Green Revolution”. For the protection of the
environment, the great world organisations (UNO,
FAO, NATO, and UNESCO) have brought to light the
problem of the environment.

One of the most important organisations at a
national level supporting the development of the rural
tourism is ANTREC (National Agency for Rural,
Ecological and Cultural Tourism), member of the
European Federation for Rural Tourism, EUROGITES.
Created in 1994, ANTREC proves to be the most viable
of all the existing associations and foundations, mostly
achieving its objectives as follows:

» the identification and the promotion of the
tourist potential of the village space;

> the professional through
seminars, symposiums of its members;

» specialty scholarships;

training courses,

» the experience exchanges in the country and
abroad;

» the publishing of magazines and informational
newsletters;

» the setting up of a database about rural tourism;
» advertising campaigns for the hostels and the
agritourist farms;

» creating a booking system in the Romanian rural
tourism.

The same problems are followed - up with
interest by other organisations as well, such as: the
Foundation of Dornelor Land, Brain Impex with
regional feature.

The elements, which constitute the basis of the
elaboration of rural development strategies, are:

v' the holiday administration manner constitutes
the defining criterion for tourists;

v' rural tourism presents specific particularities
compared to the resort tourism due to the physical
and human environment (interpersonal connections,
an affective climate);

v' the poor experience of the small entrepreneurs
related to the appearance of this new trend -
organised rural tourism - it has to be improved by
pushing forward through public subsidies based on
the fundamental strategic plan.

One of the most recent strategies that of Edward
Inskeep, integrated
development” of rural tourism complying with this
feature of the region, because not all the regions can
apply it. There are limits for the development within a

aims at “the sustainable and

given area; the practical application means particular
management techniques to prevent the destruction of
the ecological balance of the community. The experts
want to determine key elements of the rural tourism
sustainable development.

The involvement of the authorities and the
local communities in rural tourism and
agritourism

Rural tourism and agritourism represent a social
and economic activity that re-evaluates the material,
spiritual and human resources of a rural community
and benefits from the services and technical and
building endowments of the community. It appeared
the need for the direct involvement of the local
authorities in the organisation, the development and
the promotion of this form of tourism as a component
of the general activity of the locality.

This participation of the local community may be
achieved through:

© 2013 Forum geografic. All rights reserved.
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» The conclusion of a partnership between authorities
and the local tourist association, the economic agents
from tourism or other associated fields, which lead to a
more efficient and
promotion of rural tourism/agritourism. Within this
partnership, the tourism associations and the economic
agents involved in the tourism activity must contribute
financially to the achievement of the general economic
development objectives of a locality (access ways,
water supply, and telecommunications, technical and
urban endowments). This may be achieved through
the takeover of a share of the business volume and its
assignment to the mentioned purpose, thus a larger
contribution of tourism to the general development of
the locality with indirect beneficial effects is created;

> The development of the commercial supply

network and the service provision;

organisation, development

> The development and the diversification of the
recreational and entertainment features to the local
specific features;

> The development of the technical and urban
endowments and of the general infrastructure;

> The diversification of the cultural activities, fairs,
traditional manifestations;

» The support of the local initiative in the
development of the crafts and local traditional art;

» The creation of facilities and the support of the
development of hostels and agritourism households
network;

> The achievement of some micro-complexes of
agro-food production for the supply of the
population and of the tourists with local products;

> The support of the tourist association in the
promotion and the sustainable development of rural
tourism/agritourism;

» The management of the tourism activity and of
the actions of protection and preservation of the
environment, of the natural tourist and historic-
cultural resources and of the built heritage.

Materials and discussions

The European integration of the Romanian tourism
represents a gradual-sequential process, seriously
evaluating the chances to re-launch the purpose of
its development at the same time with the protection
of the environment and of the growth of the quality
of services, tending to become similar to the one
existing in the European Union.

The article tries to underline the role of identity
in the promotion of a tourist product: the Romanian
village, a valuable treasure up to the present based

on an adequate methodology for the tourism
geography research (questionnaires, diagnosis,
analytical prospecting, etc.).

Through rural tourism, the natural, historic and
cultural richness of a rural area shall form the object
of a remarkable economic activity, able to create
incomes and to ensure a sustainable development.

The promotion and the preservation of a great
image of the tourist activity needs the existence of an
optimal ratio between the nature of the offer, the
quality of services and the price, ratio that need
protection from the financial abuses and
professional negligence.

On the other hand, the possibilities of including the
rural settlements in the tourist circuit are practically
unlimited, taking into account the variety of the rural
space. When talking about the Romanian rural space,
there is allowed the elaboration of an extremely
various range of tourist products, according to the
specific resources and the territorial localisation. The
tourist villages located along the main communication
axes within the well-known tourist regions may be
taken into account (the seaside, the Prahova Valley, the
Olt Valley, Bucovina, Maramures, etc.) The mountain
villages may be taken into account as the support
points for the mountain tourism, as well as the ones
specialised in certain types of agricultural activities
(vineyards, orchards, agricultural villages, pastoral
villages, etc.). These villages might be locations for the
agritourism and so on.

The wide range of offers constitutes a major
advantage for the Romanian tourism, as well as for
the rural one. Beyond the medium and high-comfort
hotels, specific to the cities and tourist resorts, the
rural space offers infinity of profitable possibilities:
hostels, boarding houses, accommodation in the
peasant households may support a wide range of
activities as well as walks, cultural tourism, fishing,
hunting, horse riding, winter sports, cycling, etc.

Each type of rural settlement offers particular
possibilities and raises specific problems. Hence, the
tourist product offered must be drawn up according
to the presence of different components, in relation
with the individualised feature of the settlement.

The
unbalances try to maintain the population living in
the country in the European countries, from two
main reasons:

various correction measures of the

> The need to maintain a human structure in the
rural environment as a basis for the family structures;

forumgeografic.ro
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» The diversification of the economic activities,
when the ones purely agricultural become insufficient
in order to maintain some corresponding incomes to
the ones obtained in the enrolment of the productive
activities in other sectors.

Finally, within the current context of globalisation
imposing the integration of each country within a
certain space (example, the European one), the efforts
must be directed towards the adoption of models or
standards, but with the re-evaluation of traditions, of
customs and of national specific features, which are the
elements creating the identity at any level (local,
regional, national or European) in any field of activity
and especially in tourism, where the emotional factors
are especially active when choosing a destination and
may constitute the main reasons for the chosen and
preferred tourism forms by tourists everywhere.

These identity models must be achieved within a
process of planning the regional marketing, with a
well-set objective and with marketing actions
emphasising the specific of the respective place.

Conclusions

In conclusion, the classical tourism seems to be in
crisis, maybe because of the oversaturation of certain
traditional areas or of the autonomy of movement of
the European population who tries to allocate the
holiday period along the entire year, distributing the
periods of stays in traditional places and reaching
other alternatives in the rural environment. “Identity
Tourism: Imaging and Imagining the Nation"
examines the role of tourism in the construction of
national identity. To imagine a nation, nationalists
must construct a national story about their history
and culture that defines them as people, and counters
the negative story circulated by their enemies. One of
the objectives of this book is to identify the necessary
historical and cultural components of a compelling
national story. Yet, a story is of no use unless it is
heard, so nationalists need media through which the
national narrative can be told. The main objective of
this article is to show that the identity in the
Romanian tourism is a medium that can be used to
tell the national story, both to group members and to
outsiders too. Thus it is particularly useful in the
construction of a national identity sense. Identity
tourism, which incorporates both ethnic and heritage
tourism, includes museums, heritage centers,
performances, in which

collective identities are represented, interpreted, and

and other attractions

potentially constructed through the use of history and
culture. One of the strengths of tourism is that it can
convey a message to a broad, mass audience, and it
can present that message in a vivid and lively way. A
weakness of tourism is that vivid and lively
presentations can degenerate into trivializing history,
culture and politics to the point that any meaningful
message is lost. Thus one of the main challenges in
identity tourism is to balance educational goals
against the entertainment imperatives of the medium.

Due to the fact that the international experience
has proved that the countries that do not have a
tourism policy and do not make efforts for the
development and the promotion of tourism lose
time and the position on the international market,
favouring the profit of international competitors.
The future solutions for a tourism policy, needed to
regain the market of rural tourism, are difficult to
find; the Romanian village must draw the attention
and the will, but also the strategy of the Ministry of
Regional Development and Tourism on a period
without time restrictions, due to the warranty given
by the value of the Romanian village itself.
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Abstract

The traditional products exploitation is the source of
income for many European manufacturers who have
obtained the certification of traditional products at
European level; thus, many of them avoided
bankruptcy. This research has proposed to find out
the situation at European and Romanian level for
traditional product the end,
conclusions were drawn based on the results,

certification. In

followed by ways to improve the situation in
Romania.

Keywords: traditional products, European Union, PDO
(protected designation of origin), PGI (protected
geographical indication), TSG (traditional specialty
guaranteed)

Introduction

Traditional food has played a major role in the
traditions of different cultures and regions for
thousands of years. They include food that has been
consumed locally and regionally for an extended
time period. The preparation methods of traditional
food are part of the folklore of a country or a region.
Unfortunately, throughout Europe, some traditional
food is on the brink of disappearance, due to altered
lifestyles. Therefore, it is important to study and
document traditional food to sustain important
elements of cultures.
(http://www .eurofir.net)

Traditional food is an important element of the
European cultural heritage. Production and sale of
traditional food products provide a decisive
economic input to many regions and can contribute

European

to the diversification of rural areas and preventing
them from depopulation. European consumers
demand for safe and tasteful traditional food

Rezumat. O abordare empirica a produselor
traditionale din Europa vis-a-vis de cele
traditionale din Romania

Valorificarea produselor traditionale constituie sursa
de venituri pentru multi producatori europeni care au
obtinut certificarea de produse traditionale la nivel
european, prin intermediul acestei certificari multi
dintre ei scdpand astfel de la faliment. Cercetarea si-a
propus sé afle situatia la nivel european, respectiv la
nivelul Romaniei, a certificdrii produselor traditionale.
In final au fost trase concluzii pe baza rezultatelor,
urmate de recomanddri pentru imbunatatirea situatiei
din Romania.

Cuvinte-cheie: produse traditionale, Uniunea
Europeana, PDO (protejarea originii de fabricatie), PGI
(protejarea indicatiei geografice), TSG (specialitati
traditionale garantate)

products, but also for a higher variety, more
convenient, more nutritive and healthier options
that fit better with the present needs in modern
societies (Guerrero et al. 2009). In this context, there
are some unexploited opportunities for traditional
food producers to maintain and even increase their
market share by introducing innovations in their
products, given that some of the current
technologies involved in the production of
traditional food products still rely on traditional
manufacturing practices with low competitiveness
and poor efficiency (Guerrero et al. 2010).

The European Union law lays down stringent
requirements guaranteeing the standards of all
European products. In addition, the EU quality
schemes identify products and food stuffs farmed
and produced to strict specifications.
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Geographical indications and traditional
specialties

The diversification of agricultural production
should be encouraged. The rural economy could
benefit considerably from the promotion of
traditional products with specific characteristics,
particularly in less-favoured or remote areas, both
by improving the income of farmers and by
retaining the rural population in these areas.

Three EU schemes known as PDO (protected
designation of origin), PGI (protected geographical
indication) and TSG (traditional speciality
guaranteed) promote and protect the names of
quality agricultural products and foodstuffs.

The following EU schemes encourage diverse
agricultural production, protect product names from
misuse and imitation and help consumers by giving
them information concerning the specific character
of the products: (http://ec.europa.eu)

EU products
At producer Definition of the product
aroup level according to precise

specifications

gt

At national leyel Analysis by national authorities

PDO- agricultural and
foodstuffs which are produced, processed and
prepared in a given geographical area using
recognized know-how (http://europa.eu) (table 1).

PGI- covers agricultural products and foodstuffs
closely linked to the geographical area. At least one
of the stages processing  or
preparation takes place in the area (table 2).

TSG- highlights traditional character, either in
the composition or means of production (table 3).

covers products

of production,

To be registered a product must undergo certain
stages pointed out in the outline below:

Non-EU products

Definition of the product according to
precise specifications

1

Geographical indication is protected
in country of origin

Examination hy the

At European
level

First publication in the
Official Journal

B-month opposition

__________________ ——e—_- DOOR
Commission

Yeu.

-

ﬂ ..."L Rejection if application
considered as not

complying with EU
legislation
. B e
-
If opposition, appropriate
consultation between
interested parties

period —_—

Fig. 1: Stages involved in products registration (http://ec.europa.eu)

The Council Regulation (EC) No 509/2006 of 20
March 2006 on agricultural products and food
stuffs as traditional specialties guaranteed is the
EU law that stipulates the area of traditional
specialties. (http://eur-lex.europa.eu).

Considering this definition as the starting
point, we deepened the study on traditional
products based on the data offered by the EU -
Agriculture and rural development and we
discover that at the European level they are: 511
PDO products, 37 PGI and 544 TSG.

Deepeningon the divisioninthe 27 EU
Member States, we have found the following: The
countries ranked first are France, Italy and Spain.

Table 1 PDO products

Austria 6 | Italy 89
Belgium 5 | Luxembourg 2
Bulgaria 1 | Netherlands 3
Cyprus 2 | Poland 16
Czech Republic |21 | Portugal 58
Denmark 3 | Romania 1
Finland 1 |Slovakia

France 107 | Slovenia 4
Germany 53 | Spain 68
Greece 25 | Sweden 3
Hungary 5 |United Kingdom | 23
Ireland 3 Total 506
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Source: http://ec.europa.eu

This being due to the fact that they have a
centuries-old tradition. The countries which
joined after 2004 are poorly represented, except
for Poland, which succeed to recognize the 16
products belonging to this category.

According to the data in table 1, four countries
have not registered any items yet: Estonia, Latvia,
Lithuania and Malta. Romania has a single
product, called ,Magiunul de Topoloveni”
(Topoloveni plum jam).

The leading country for PGI products is
Poland, followed by Belgium, Czech Republic and
Slovakia. Romania has no product in this
category.

France's absence from this list is a surprise.
More surprisingly, the countries that joined the
EU after 2004 have the largest share in this
category of products.

Table 2 PGI products

CZ/SK/Multi-country | 4 Slovakia 2
Belgium 5 Slovenia 3
Finland 3 Spain 3
Italy 2 Sweden 2
Lithuania 1 |United Kingdom | 2
Netherlands 1

Total 37

Poland 9 otal 3

Source: http://ec.europa.eu
The other countries have registered no such
products.

Table 3 TSG products
Austria 8 Lithuania 1
Belgium 3 Luxembourg 2
Bulgaria 1 Netherlands 5
Czech Republic| 6 Poland 8
Finland 4 Portugal 58
France 84 Slovenia 4
Germany 29 Spain 84
Greece 69 Sweden 1
Hungary 5 | United Kingdom | 17
Ireland 1 Total 542
Italy 152

Source: http://ec.europa.eu

By far, most of the products in this category
belong to Italy followed, at a great distance, by
France and Spain. Greece also has an important
share in this category. Romania is missing from this
list, just like other six countries. Poland is again the

champion for the countries which joined after 2004,
followed by the Czech Republic and Hungary.

Traditional Products in Romania

At the end of 2011, Romania had 3,850 foodstuffs
in Registry of attesting traditional products, with
almost a thousand more than in 2010
(http://www.manager.ro).

According to the data of Ministry of Agriculture
and Rural Development (MADR), most products are
dairy products.

Unfortunately, for “Magiunul  de
Topoloveni” is the only foodstuff which managed to
obtain the
Romanian products have documentation submitted to
MADR for getting community protection. It is about
“Carnatii de Plescoi/ Plescoi sausages” and “Pestele
Novac afumat - Smoked Novac Fish” from “Barsa
Land”.

The former product aims at getting protected
geographical indication (PGI), while the latter for
protected designation of origin (PDO), both by

now,

community protection. Two other

ensuring protection of the designation of products.

Traditional specialty guaranteed (STG) is another
attestation system that ensures the protection of the
designation of agricultural products at European
level.

Other six Romanian products which could gain
community protection began the formalities for the
submission at MADR.

The six products that have the documentation for
submission to MADR are
Marginimea Sibiului/ Marginimea Sibiului cottage
cheese”; ,Branza telemea de Sibiu/ Sibiu cottage
cheese”; ,Lapte gros de
Marginimea Sibiului thick milk”; ,Sloi de oaie de
Marginimea Sibiului/ Marginimea Sibiului mutton
sloi”; ,Branza telemea de Covarlui (Galati)/ Covarlui
(Galati) cottage cheese” and “Branza de burduf din
Bran”/ Bran skin cheese.

“Branza telemea de

Marginimea Sibiului/

Results and discussion

Although Romania has so many certified
traditional product at local level, on the European
market Romania does not count (an example of a
product is “Palinca” - which originates in
Transilvania, but was register by Hungary as
Hungarian traditional product), Romania has only
one recognized product. Romania has too few
initiatives to recognize its legacy regarding traditional
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food. Maybe it is a problem of money, but that is
not a reason not to try to do more.

We have so much to offer, and a lot of
opportunity to concur on the European market
dedicated to the traditional food (If these
traditional products are recognised as ecological
ones, this may be an advantage — but we have
problems in this sector also).

Romania has implemented the FEuropean
directives which are not put into practice due to
different political interests, either due to the lack
of vision on the part of bodies concerned, or
recklessness, or bureaucracy.

The resort ministry should get more involved
in the process of obtaining the -certification.
Romanian peasant’s life can be improved if their
products would be recognized at European level.

Currently they fall victim to agricultural
products profiteers even for raw materials or
finished products (“Branza de Sibiu/ Sibiu cheese”
can be found now in all markets - and producers
from Sibiu do not benefit from any income
resulting from selling this product).

Through a coherent policy, the Romanian
agriculture would transform the country from one
of importation of agricultural products in a country
of exporting finished agricultural products. There
is potential in the area of dairy products, meat
products (Carnatii de Plescoi), alcoholic beverages
(wine, “tuica”), and culinary products specific to
various regions of the country.

Romania may follow the example of Poland that
managed to impose itself on the European market
with a significant number of traditional products.
From the success of traditional Polish products rural
communities benefited on the one hand, and, on the
other hand, the Polish State began to collect more
income from agriculture and from trade with
traditional products. (Furmankiewicz et al., 2010;
Bianka Kiihne et al., 2010)

Therefore, a greater involvement is needed
from the part of all those concerned, since this is
the way to stop the inflow of young people from
rural areas to the cities. The villages are inhabited
by many old people who possess the know-how,
and young people who are interested in the
conservation of the methods of production for
traditional products of any nature.

Traditional products can be involved in the
attraction of tourists in different regions of the
country and thus make Romania more attractive,
generating more income.
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Abstract

At the level of the Delta rural areas dominate. The
river levee is Letea — C. A. Rosetti locality and it is
considered the most isolated settlement in Romania.
Making a strategic tool for tourism development in
the Rosetti locality from turning its entire natural
and cultural heritage has proven to be a multi-step
problem, given the economic and social context of
human settlements. Lifetime
development depends on a minimum shipping and
road access.

socio-economic

The main problem is to change the management of
existing resources and to reduce the phenomenon of
accentuated depopulation and the current economic
underdevelopment. There are many drawbacks, and
the last 20 years have brought essential positive
changes to the community life.

The degree of geographical isolation does not need
to be primordial and may diminish its influence by
expanding and upgrading communication lines and
standard of living by making facilities and utilities,
by diversifying local occupations. There are real
opportunities for investment to start work and
develop rural tourism in this situation.

Keywords: Letea river levee, rural community, tourism
development

Introduction

The Danube Delta biosphere reserve (DDBR)
owns an exceptional tourist potential as a UNESCO
Patrimony component. For many years, it has been
one of the most valuable symbols of Romanian
tourism, being promoted at most of the internal and
international tourism fairs. The study
dedicated to the possibilities of developing tourism
in this protected area is concentrated on the natural,
cultural and accessibility characteristics of some
localities from this delta area.

recent

Rezumat. Oportunitati de dezvoltare a turismului
pe digul raului Letea din rezervatia naturala a
biosferei Delta Dunarii

La nivelul Deltei Dunarii domina zonele rurale. Digul
raului localitatea C.A. Rosetti fiind
consideratda cea mai izolata asezare din Romania.
Realizarea unui instrument strategic pentru dezvoltarea
turismului In localitatea Rosetti pentru a transforma
intregul sdu patrimoniu natural si cultural, s-a dovedit a
fi o problema cu mai multe etape, avand in vedere
contextul economic si social al asezdrilor umane.
Dezvoltarea socio-economica depinde de un transport
minim si de cai de acces rutiere.

Problema principald este de a schimba gestionarea
resurselor existente si de a reduce fenomenul de
depopulare accentuata si subdezvoltarea economica
actuala. Existd multe dezavantaje, iar ultimii 20 de ani au
adus schimbari esentiale pozitive in viata comunitatii.
Gradul de izolare geografica nu trebuie sa fie
primordial si 1isi poate diminua influenta prin
extinderea si modernizarea liniilor de comunicatie si a
nivelului de trai prin crearea de facilitati si utilitati, prin
diversificarea ocupatiilor locale. Exista oportunitati
reale de investitii pentru a incepe lucrdrile si pentru a
dezvolta turismul rural in aceasta situatie.

este Letea-

Cuvinte-cheie: digul raului Letea, comunitate rurald,
dezvoltare turistica

From the physical-geographic point of view, the
Delta is divided crosswise on the river branches in
two big natural sub-regions: river delta and sea delta.
The river delta occupies over 65% of the total surface
of the delta and lies from the Izmail islet to the lower
part of the river, to the Letea and Caraorman sand
banks, on the Periprava line (on the Chilia branch) —
Crisan (on the Sulina branch) — Ivancea (on the Sf.
Gheorghe branch) — Crasnicol — Perisor.

The sea delta occupies less than 35% of the
Danube Delta surface, to the east of the Periprava-
Crisan-Ivancea-Crasnicol-Perisor line. Within this
wild nature space, there are 327 bird species, of
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which 218 species nest here and 109 species come
here, while passing to other lands. The different
origin of birds: Mediterranean, Mongolian, Siberian,
European, Chinese, Arctic makes the Danube Delta
be considered one of the most interesting deltas of
the world.

This is a main tourist attraction of the country,
with a unique status. Romania received the Blue
Globe for the Danube Delta biosphere reserve inside
the 10t reunion of the Parts Conference at the
Convention for Biologic Diversity in Japan, in 2010,
granted for the best management practice of wet
areas on Terra.

River transport is the most important way to
enter the delta; its specific making the circulation in
its interior is almost exclusively by water, a fact
which represents one of the most important tourist
attractions. To this purpose, the
hydrographic network 1is wused, including the
Danube branches, ponds, lakes, as well as the
channels created through dredging for reed-fishing
facilities. The geographic conditions of the delta and

natural

the navigation characteristics of its main branches
and secondary channels determine the use of certain
types of ships which should have access to all areas.

Having in view these characteristics of the
Danube Delta, some localities have been selected
which could be more attractive from the tourist
point of view by creating some camping spaces,
adequate for an organized and protective tourism to
the existent wild nature.

Consequently, initially, before presenting the
current documentation, the following localities have
been selected:

- the Chilia branch - the localities: Pardina,
C.A Rosetti;

- the Tulcea branch - the Tulcea municipality;

- the Sulina branch - the localities: Maliug,
Crisan, Sulina;

- the Sf. Gheorghe branch - the localities:
Bestepe, Mahmudia, Murighiol, Nufaru.

- the Razim -Sinoe complex — the Corbu locality -
the Constanta county.

Currently, in the Danube Delta 4 authorised
campings function, in the localities: Chilia, Sfantu
Gheorghe, Partizani, Sulina, in the Gura Portitei area
(‘Ecomagazin’, 4 June 2011, www.ecomagazin.ro). The
initiation of the whole study was carried out by
contacting town-halls, for obtaining relevant data
in order to select the real

and information

possibilities of direct investments through public-

private partnerships for finding and building some
camping fields. Having that few
administrations have responded to our requests,

in  view

formulated as official documents, sent by fax, others
by telephone (the telephone calls were made by
NIRDT during 27 June-12 July 2011).

After these data telephone
discussions, we have remarked that only some of the
delta this study
opportunities to create such tourist accommodation
objectives. Later, after travelling there and discussing
with the local officials about the real opportunities for

analysing and

localities selected in own

tourist camping, other completions were made.

Finally, the following localities can be mentioned:
Corbu, Bestepe, Sulina, C.A.Rosetti, Murighiol,
Maliuc, Mahmudia which have formulated the
option for direct investment in camping. Some of the
localities do not own available fields (Nufaruy,
Pardina) or are affected by periodic floods (Crisan)
or have proved less interest for this opportunity
(Maliuc). Of these localities, C.A.Rosetti locality has
the best chances to develop tourism, having in view
that agricultural occupations have a secondary role
due to the poor quality of the soils.

In these localities, the local public
administrations have not understood that tourism,
together with fishing and agriculture can become an
activity with ascendant evolution, economically
attractive, having in view the beauty and originality
of natural landscapes and the possibilities of getting
to know the Danube Delta specific bio-diversity,
practice of sport fishing, water easy sports.

The economic activities will have to be carefully
harmonised and with the new Danube Delta law (In
early July 2011, the Romanian President promulgated
the new Delta Law by Decree no. 614/2011 on
04.07.2011 as an organic law (Law no. 136/2011). The
law draft was initiated in the Danube Delta Biosphere
(DDBA)
consultations), promulgated at the beginning of July,
that imposes concerning the
activities in the strictly protected areas inside the
Danube Delta biosphere reserve (DDBR), human
activities being forbidden, except for research,
education and ecotourism ones, with the limits
initially described in the management plan.

Consequently, the greatest attention was offered
to C.A.Rosetti locality which includes several villages,
lying entirely on the Letea sand bank. Creating a
strategic instrument for the tourist development of
C.A Rosetti locality, starting from the capitalisation of

Administration after a series of

strict restrictions
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its whole natural and cultural patrimony has proved
to be an idea with multiple problems given by the
economic and social context of this human settlement.
The whole socio-economic life depends on the river
navigation and a minimal route access.

Methodologic and documentary aspects

Most rural localities in the delta are confronted
with a clear The
essential problem is that of changing the way of
administrating the natural and cultural resources, to
diminish the depopulation phenomenon, improving

economic sub-development.

the life level of the local population. There are many
delays and the last 20 years have not brought
positive, essential changes in the community life.

The whole bibliographic and field documentation
represents the start of a process of recuperation of
some existing values with tourist valences, as a pre-
condition of re - dynamization and diversification of
tourism in this delta area. Consequently, an extended
investigation of local problems and the main
institutions with decision-making and implementing
attributions have been consulted.

In this aspect, the data and information obtained
from the two field trips, 13-16 July and 28-30 August
2011 on the Letea sand bank are very useful. This
study has been a preparative action in order to
support the carrying out of some investment works
for the tourism development in this rural locality. In
this context, we have asked for opinions and
information from the Danube Delta biosphere
reserve, the Danube Delta research-development
institute, both from Tulcea, the town-hall of the
C.A Rosetti locality, the Environment ministry — the
Biodiversity “Vier Pfoten”
Foundation, multiple interviews and articles from
the central and local press.

The evaluation focused on the C.A.Rosetti
locality. The analysis included the tourist, natural
and cultural potential, demographic, economic
aspects, others related to the town infrastructure and
communication ways, environment quality and
tourism development which are specific to
C.A Rosetti locality with all the component villages -
Cardon, C. A. Rosetti, Letea, Periprava, Sfistofca; an
important aspect was the presentation of some
solutions for managing the wild horses on the Letea
sand bank. More than that, the current level of
tourism development on the locality territory has
been evaluated and a series of proposals to support

conservation, the

the development of the tourist function for this rural
settlement have been made.

The tourism development level

C.A.Rosetti locality lies in the north-eastern part
of the Danube Delta and of the Tulcea County. The
distance between the Tulcea municipality and this
locality is of 102 km and from the Sulina town of 18
km. This locality is one of the most isolated human
settlements in DDBR. The component villages on the
homonymous sand bank can be found at the
following distances: Letea — 4 km from C.A.Rosetti;
Periprava — 14 km from the locality residence
village, Sfistofca — 2 km, Cardon — 8 km.

The only route access is the DC3 locality road
which connects the locality to Sulina and the
component villages. Letea village lies at 23 km
north-west of the Sulina town, the village being
connected to Sulina through a stone road. Between
the villages of the commune there is a land
connection road covered with stone (big crushed
granite), circulating for strong cars and those
equipped with adequate tyres or tractors.

Naval access — excepting for C.A.Rosetti residence
village, all the other four villages are connected to a
stream - Letea to the channel Magearu; Periprava to
the Chilia channel; Sfistofca and Cardon to the Sulina
channel and the Popina Fisheries Facility (data owned
by the Vox Delta association.ro/e-town-halls). The main
gateway to the sand bank is the Sulina channel with a
length of 69.7 km, average width of 348 m and the
second is the Chilia channel, 120 km long 340 m wide
(Gastescu, Stiuca, 2008). Another access to the Letea
village is made through the Dunarea Veche branch,
through the Magearu channel that separates almost
equally the smaller sand banks in the south
(information in conformity to the Tourist map of the
Danube Delta, by F. Huber si Niculescu, Niculescu
publishing house, 2008, Bucuresti).

In the villages there are no boat mooring
pontoons, some are improvised by the local people
from wooden beams or simple metal bars. Local
people more and more rarely use the more traditional
boats, with wooden paddles on the small channels,
on short distances and for local fishing or for walking
tourists. For a better navigation on the smaller
channels, they must periodically be declogged.

The Letea river-sea sand bank consists of joining
other smaller sand bank (ARBDD- Visitor's guide
(2011) — boards 99, 100, 108, 116 — Sub-sand banks
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Réaducu, in south-west, Ichim, Parului, Chirild in the
south, and centre, Pocora, Semiraci, Movilg,
Schiopu, Ilie, Sulina in south-east, Mostistea,
Cherhanalei, C.A.Rosetti in north-east) and has a
triangular shape with a pointed peak to the north
and the basis to the south(Petrescu, 1957, p.106). The
western edge of the sand bank is an extension of the
Bugeac shore that lies in the north of the Delta, in
Ukraine. Its existence is due to the accumulative
processes of the Chilia branch, with sedimentary
deposits of marine origin.

For large waters, of over 7 hydro-degrees, the
sand bank has an area of 8758 ha and at low waters,
3 hydro-degrees and has an area of 12,710 ha.
Compared with other sand banks, Letea has the
largest area no matter of the river waters height. The
average altitude is 5.1 m.

On this sand bank there is a complex of lakes
which lie on the same direction with the sub-sand
banks, on the north—south direction (Petrescu, 1957,
pp. 111-112). The lakes are billeted to the northern
part of the sand bank and a more known lake is
Nebunu, in the Periprava village. The current
landscape of the sand bank is uneven, including
sand dunes to the north and west but also small
depressions created by the old lakes that were
covered by sand and vegetation. The presence of the
nature reserve in the Letea forest, with valuable
flora items, some with unique value, the sand dunes
specific vegetation and the forests of hasmace type is
a great tourist attraction.

In the space of this delta, corresponding to
C.ARosetti locality, that
concentrate the sightseeing attractions, namely:

v' objectives belonging to the natural environment,
as part of the Danube Delta Biosphere Reserve,
represented by: the Letea forest, the sand dunes on
the sand bank, ‘Sdrdturile mari’, the Magearu
channel, the fishing areas in the surroundings,
Matita lake - with an area of 652, 5 hectares, Merhei
lake - with 1057.5 ha.

v on the basis of HG no .1284 of 2007 concerning
the Natura 2000 network in Romania there are the
following areas listed in ROSPA(0031 — the Danube
Delta and the Razim-Sinoe complex (published in
MO, part I, nr.739/31.10.2007) and through Order
M.1964/2008- ROSC 10065 - the Danube Delta
(published in MO nr.68 bis/07.02.2008), legal
documents where the share of the owned territories
is presented. On the Letea sand bank there are
several types of landscape, such as:

there are two axes

e aquatic surfaces landscapes, with forms of

specific flora and fauna;

e landscapes of the Letea forest, as distinct

forest area, as flora and fauna biodiversity;

¢ landscapes of the steppe meadows which

include herbal and flower associations, which

can also include the semi-wild horses;

¢ landscapes of sand dunes, including specific

vegetation forms ;

¢ landscapes of the fishing villages, through the

specific of the buildings and cultivated lands.
v' a large number of endemic species makes the
Romanian deltaic area be considered an important
and valuable zoogenetic center (Drugescu, 1994,
p-90). The Letea and Caraorman sand banks are
two cores of species of maximum value. The
Danube Delta went through a period of changes
after the establishment of human settlements around
1800 and after the drainage interventions in 1976-
1980, with the reduction of the number of aquatic
species and increasing pests. After 1995,
interventions were made for the renaturation of land
areas and restoration of the water circulation.
v objectives related to the anthropic environment,
due to preserving houses churches,
traditional architecture, popular technical facilities -

in time,

Lippovan churches, old rite Orthodox of Periprava (a
church dedicated to "St. Dumitru") and Sfistofca
(church dedicated the "Mother of God"), the windmill
in the Rosetti village, fisheries in the Cardon and
Periprava villages; the sweep wells in the old
households, the ruins of the camp at Periprava;

v' the "Annunciation" hermitage of 1990, in the
clearing of the C.A.Rosetti-Cardon forest, the
construction being carried out between 1990-1998,
the cells and the church have already been
completed, the first service took place in 2003. One
can reach it from the Cardon channel and hence 1.5
km walking up to the monastery; it is at about
halfway between C.A.Rosetti and Letea.

v' objectives given by the existence of traditional
old houses; these are mainly made of trellis work,
adobe, wood, painted on the outside, beaten and cut
thatch roofs, put in several layers, wooden fences;
for some old houses the fretted wooden roof models
from the roof top are impressive;

v' traditional events - May 1st - Day of the village;
the community celebrations of Lippovan Russian,
orthodox of old rite “Maslenitza”, Jesus
Resurrection, Jesus Birth, family traditions -
baptism, wedding, funeral, specific cuisine: glapi,
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