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Abstract 

Public space development has got an increasing role in the urban 
development movements. These parts of the city were always 
important in history and today they are more and more often 
analyzed in scientific researches. In the Western countries (mainly 
in North America and Western Europe) public space development 
is highly detailed and really longsighted. In Hungary this kind of 
method started to be used later and has not been so sophisticated 
and matured yet. This paper presents the development of Saint 
Stephen square of Szeged, Hungary. Besides the development, it 
also presents what kind of methods are appropriate for analyzing 
a square. Saint Stephen square is a good example to illustrate the 
changes related to the rehabilitation because it has been a 
degraded but popular place and after the development it has 
become a really attractive but not so lively square. Its main 
characteristic was a flea market, which gave the essence to it, but 
after the renewal it has become much smaller; due to some other 
changes, it could no longer function as before. This movement 
caused the biggest impairment of the place and some other 
negative changes also emerged. 

Keywords: public space, activity mapping, discourse analysis, 
square renewal, public market 

Rezumat. Dezvoltarea şi utilizarea spaţiului 
public – cazul pieţei Sf. Ştefan, Szeged 

Dezvoltarea spaţiilor publice a devenit din ce în ce mai importantă 
în cadrul curentelor de dezvoltare urbană. Aceste părţi ale oraşelor 
au jucat mereu un rol important de-a lungul istoriei, devenind în 
prezent o temă abordată de tot mai mulţi cercetători. In statele 
occidentale (cu deosebire America de Nord şi Europa de Vest), 
modul în care se dezvoltă spaţiile publice este supus unei analize 
foarte detaliate. În Ungaria, aceste analize au început să fie 
întreprinse mult mai târziu, nefiind atât de amănunţite. Această 
lucrare prezintă dezvoltarea pieţei Sf. Ştefan din Szeged, precum 
şi principalele metode ce se pretează pentru analiza unui astfel de 
spaţiu. Piaţa Sf. Ştefan este un bun exemplu pentru a ilustra 
modificările legate de lucrările de realibilare, întrucât era un loc 
degradat, dar totuşi foarte popular, iar după aceste lucrări a 
devenit foarte atractiv, dar mai puţin frecventat. Această piaţă a 
apărut ca un târg de vechituri, ceea ce i-a conferit anumite 
caracteristici, după renovare devenind însă mult mai restrânsă, si 
cu trăsături total diferite. Acestă schimbare a constituit un 
prejudiciu major, atrăgând după sine şi alte consecinţe negative. 

Cuvinte-cheie: spaţiu public, cartarea activităţilor, analiza 

discursurilor, reînoirea pieţei, piaţă publică 

 

Introduction 

During the last few decades the renewal of public 

spaces has got an increasing emphasis within the 
urban development processes in the Western 

countries. In the last few years projects like this have 
begun in Hungary, too. The foreign experiences 

highlight the practice of making the “appropriate” 
public spaces based on the approach that every 

concerned actor can have an opinion about the 

development. In Western Europe and Northern 
America, developments based on public participation 

come true and redound success in many cases. In 
Hungary with a few exceptions mainly construction 

oriented developments are typical and the primary 

aim is often to finish the project as soon as possible. 
Consequently the preservation and further 

development of functions get limited attention. 
Hereby during a given public space development the 

earlier well-functioning function may be lost so, the 
role of public space may change.   

The current research examines how could the Saint 

Stephen square integrate in the urban space after the 
development, how the use of space has changed and 

how could the users benefit from the newly created 

functions. A local public market was the strongest 

feature of the square before the development, but this 
function has been reduced so much that the market 

has disappeared by now. Basically, this justified the 
choice of the square in the research. Conflicts 

occurring in the media refer to the fact that the users 
evaluate the market’s disappearance as a negative 

change. Beside the earlier results and the relevant 

literature background, the method of participant 
observation and media- and discourse analysis was 

used. The results of the research show that the change 
of functions induced revulsions form the users and the 

modes of use of the square changed too. The square 

that was earlier colorful and often visited is now 
deserted and this change has brought about other 

negative consequences like weakening of the public 
safety. This analysis presents the first results of an 

ongoing research.  

Method 

First, the literature on public space was reviewed 

to determine the main characteristics of these parts 

of the cities and to have a usable definition. 
Besides the processing of foreign and Hungarian 

literature it is indispensable within the research of 
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public spaces to overview the connecting 
development documents. Valuable information can be 

got with media analysis too. The articles that appear 

in the printed and electronic press and were 
connected to the given public space were analyzed, 

as well as the forum comments related to it during 
the discourse analysis. What can be gleaned well 

from this is how the contributors - who are interested 

in the topic - evaluate the given news or occurrence 
and if a conflict occurs, what kind of conflict it is.  

Although before the empiric research it seemed 
that the method of the questionnaire survey can be 

used well in this kind of research of public spaces 
some difficulties emerged during the research, so 

we used different methods for now. The dilemma of 

sampling was one of the difficulties. In the case of a 
particular public space, the actual users and experts 

of the square should be inquired and asked to fill in 
the questionnaires; however there might be many 

people in the square who just walk there and do not 

even live in the city or if still, they do not know the 
square so much that their answers would be 

valuable. In addition, relying on a previous study, 
another difficulty also arises. The willingness to 

respond was very low and the use of space is 
influenced by seasonal circumstances.  During the 

survey related to public space developments, 

problems like availability of data, especially for 

budget information and the documentation of 
projects is not user friendly. This was no different in 

the case of Saint Stephen square either.  

For the examination of public space development, it 
recommended to interview a variety of actors, but this 

has not been fully completed yet (Steinar, 2005). 
Traversing the square, photographic documentation 

and participant observation is one of the most 

appropriate methods in order to map the space use 
patterns. All three of these methods were used, 

however a more detailed overview should be made of 
the participant observation. During this, I stayed in the 

square for certain period of time and I made notes of 
what I saw and what happened. There were observed 

the square users’ external features, behavior patterns, 

the use, quantity and condition of field marks. The 
observations were done to add up to a weekday and a 

weekend day. In certain phase of the day, a few hours 
were spent in the square and then, another day a 

different phase was chosen so as not to overlap the 

observation sections. Overall one weekday and one 
weekend day was observed from 6 am to 9 pm; 

however, in the future it is necessary to extend the 
period of observation in order to show subsequent 

activity of all kinds and the fullest possible picture of 
the square. During the time spent there, the so called 

behavior mapping sheets (Fig. 1) were filled in. 

 

Fig. 1: The activity mapping datasheet that was used during the participant observations 

Source: Edited by the author based on Madden, 2005 
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On this datasheet, there were marked precisely 
the square user individuals’ and groups’ gender and 

age and a serial number was given to them. The 

schematic map of the square (Fig.2.) was also 
drawn and the serial numbers form the data sheets 

were marked on it, so that to see later on where a 
certain activity was done. 

 

Fig. 2: The schematic map of the Saint Stephen 
square. Edited by Katalin Vedrédi 

Thus, it outlined which part of the square was 
more intensively used during different time of the 

day, which field marks were used and how and what 
the typical methods of space use were.  The 

evaluation of data was in excel table (Letenyei, 

2006, Madden, 2005). 

Importance of public spaces 

A detailed understanding of various 
interpretations of public space literature is 

recommended before presentation the research 
work and results. Researching and examining public 

spaces have been done in many ways so it would be 
difficult to do a full review. For the purpose of his 

study, the significance of public spaces is especially 

important, showing why it is needed to pay 
particular attention to them in urban development 

actions. But before this, it is important to formulate 
what the paper means by public space. Numerous 

literature precedents were analyzed and combined 

with the author’s empiric experiences, and 
afterwards synthesized as: public spaces are those 

spaces that are accessible to all; privatized by none; 
used by the local population and people from other 

parts of the city for meeting and recreation (Gehl, J. 
– Matan, A. 2009); that have functions; many kind 

of activities available; where different social groups 

come to contact; that is easily accessible and have 
some kind of community spirit (Mitchell, 2003, 

Szíjártó, 2010, Udvarhelyi, 2010, Wessely, 2010). 

Within this, there were set aside community 
spaces that were identified by the following factors: 

community spaces are public spaces where people 

gather and may hold social and cultural events, that 
is rich in functions (trade, transport, cultural etc.), 

becomes a meeting place, and that strengthens the 
urban identity, democracy and the sense of common 

belonging (Madden, 2005). Considering the specific 

characteristics and potential of Saint Stephen square 
of Szeged, it could become a successful community 

space. 
Both foreign and Hungarian literature covers the 

everyday life significance of public spaces besides 
the conceptual examining (Goheen, 1998). This 

significance has been reported since humans have 

gathered into settlements. Public spaces have 
always played a central role in the development and 

history of settlements and have always changed 
together with the surrounding urban space. Today in 

the age of globalization they are still able to 

interpret the social and economic activities like any 
time in history and therefore they deserve a 

competent and careful treatment (Feraboli, 2007). 
With the ongoing transformation of cities, it is 

necessary to rethink the role of public spaces. Their 
development gains an ever increasing role within 

urban development because in accordance with the 

contemporary way of life, the importance and roles 
of public spaces have been extended too. Besides 

the city’s basic functional and operational factors, 
other needs appear, such as tourism, recreational 

and community needs or even the humans’ intent to 

express themselves (Varga, 2003). Accordingly the 
modern development projects should be carried 

along comprehensive social, economic, 
environmental and architectural concepts (Low& 

Smith2013).  

There are many opportunities in public space 
development, but these are not always exploited in 

the Hungarian projects. Urban public spaces may 
have tourist potential, as city life can smarten up in 

a successful public space. They affect the local 
community’s state, situation and assessment as 

public spaces are venues of the city where city 

residents have an opportunity to interact, where a 
variety of people and information concentrate and 

come in contact with each other. Public spaces are 
one of the most representative areas of identity, 

having a communication importance. The ideal 

public spaces are multicultural spaces where 
everyone feels like home regardless of their religious 

and ethnic affiliation (Malone, 2002). Public spaces 
reflect the condition of the city and also have an 

impact to it. During some developments many 
stakeholders’ attention may be aroused as a keynote 

element of the project (Udvarhelyi, 2010, Wessely, 

2010, Tamás&Kovács-Andor, 2009, Boros& 
Garamhegyi 2009). 
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Characteristics, significance and roles of 
public markets 

Regarding the theme of the study, it is worth to 
do a tangent overview about the importance, roles 

and characteristics of public markets because the 
square analyzed in this paper had a well-functioning 

market. The Hungarian market word (piac) comes 

from the Italian “piazza” word. As the name 
suggests, markets were held in the settlement’s 

main square. They played a significant role even in 
the ancient times and this significance was 

maintained in the Middle Ages too as the name of 

some settlements refers to it (e.g. Szombathely, 
Iaşi). Markets primarily fulfilled economic and 

commercial roles although in many places, especially 
in the Mediterranean region, they had a community 

role too. The former markets’ imprints can be clearly 
seen in some settlements’ present morphology. As 

they were mainly located in the heart of the cities or 

villages around the church these places have 
developed into public spaces. In Budapest, Kálvin 

square was once a coal market and in Szeged 
Klauzál square was a milk and bread market. Saint 

Stephen square was a wheat market and after the 

grain crisis, the smaller market started to function 
which has recently been developed within the 

square development (Balassa – Ortutay, 1980). 
The markets as well as public spaces have had 

an important role since the formation of ancient 
cities. They still can have a number of positive 

effects on the city and on their direct environment. 

These factors should be considered briefly. Markets 
have such a complex nature, having a social, 

economic and cultural significance. A well-
functioning public market may be the city’s heart 

and soul that offers space for different activities. 

Markets, even if they are not open every day they 
are able to provide the local businesses’ operation 

and may keep the local population’s intent to shop 
there. In addition, markets fill up public spaces and 

their surroundings with life and encourage visitors to 
spend there more time and money both on the 

market and in the neighboring services.  

There are several types of markets such as open 
air markets (flea-market, craft market and rural 

market), markets or fairs functioning only on certain 
days; there are also market halls and whole market 

districts (O’Neil, 2012). Despite the effects of the 

globalization to the commercial sphere, public 
markets are still enjoying a renaissance. The 

Institution of Project for Public spaces in the United 
States of America is researching public spaces and 

public markets. Researchers there carried on a 

survey and came to the conclusion that people like 
markets for various reasons. The Project for Public 

Spaces’ (hereafter PPS) studies showed that the 
most frequently cited reason was the experience of 

going to a market. The effects and experiences that 
affect customers may be various. While shopping on 

a market, there is a chance to meet one another 

and to exchange ideas, views. In addition, markets 
have many attractive factors like spontaneous 

conversations and wild variety of stimuli that effect 
on the costumers senses. Mainly these factors 

influence the functioning of markets and stimulate 

people to return again and again. These elements – 
social relationships, experience of spontaneity – 

however do not create themselves. The condition of 
successful public markets (as well as in the case of 

public spaces) is the careful planning, and 
sustainable business management. PPS has studied 

markets all over the world and observed the classic 

factors as the conditions of successful spaces. Based 
on the results, it can be stated that what makes a 

market successful is the same as in the case of 
public spaces. 

  “Much can be learned about what make places 
great by observing successful markets – and vice 
versa.” 

    PPS developed the theory of “power of ten”. 
This states that there are ten focus points needed 

to be taken into account for making successful 
public space. Places that have the “power of ten” 

are able to create and provide appropriate 

experiences for everyday users. In the present 
paper, two out of the ten key factors are essential 

to discuss: the right location and the right public 
space.  

The right location is easily noticeable and 

visible, accessible and memorable. People can see 
and walk through the place easily, the parking is 

well-organized and there are restaurants and other 
services in the neighborhood. They are centrally 

located, where assembling of people is natural, 

that is neutral regarding its users, so the market’s 
area is available for all regardless of gender, age or 

ethnic origin. The scale of the place is also 
important so with the right size and right position it 

may be able to attract customers.  
The right public space where a market can 

function properly should be like an oasis within the 

urban texture and it should provide a good feeling 
when entering. There ought to be a possibility for 

visitors to sit down, chat, eat, drink and relax. 
Good public space is well maintained and there are 

several shaded places which are important in all 

seasons. It should have things to look at and art is 
appearing too because these things can create 

aesthetical binding to the square. There are some 
rules, but it is not too formal. The feeling of 

welcome is important when entering the place. One 
of the most important elements is the flexibility of 

the square, that it is able to adapt to the users and 

maintain much kind of activities (O’Neil, 2012) 
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Before the development, one of the most 
striking elements of Saint Stephen square was the 

market which was not evaluated properly by the 

policy-makers. Thus, the market got much smaller 
role in the new square that has now completely 

lost its ability to function. Besides the results of the 
research, it is important to examine the square 

from the perspective of the above mentioned key 

elements. 

The development of the Saint Stephen 
square 

The issues related to public space development 

are presented through the case of a square 
renewal in Szeged. Szeged is located in South-East 

Hungary, near the Romanian and Serbian borders. 
The town has about 170,000 residents and after 

the change of regimes a lot of new forces started 
to form the inner spatial processes of the town 

(Boros –et al. 2006). 

The Saint Stephen square is located outside 
Szeged’s city center, it is at about five or ten 

minutes’ walk from it, and it is definitely a less 
frequented place (Fig. 3). The main characteristics 

are the building of the water tower and the 

commercial functioning area in the corner which 
was intended to be the new market (Fig. 4). 

The development begun in 2005 and finished in 
2007, although later on there were still some 

smaller changes. In the framework of the square 
reconstruction, the water tower was also renewed 

inside and outside. A new arrangement was 

developed which represent the city’s boulevard and 
avenue structure and it also refers to the 

paraphrase of “Szeged the city of the sunshine”. 
New green areas were established, some trees 

were planted too, a fountain and a drinking 

fountain, several benches and dustbins were placed 
to the square and it was enriched with some 

artistic creations, too. 
Although the formal market’s regeneration is the 

most interesting element of the renewal, most of 
the conflicts were caused by this. The main goals 

of this renewal were to increase the public 

satisfaction, to preserve and present the city’s 
values and traditions and to increase the number of 

tourists’ arrivals. The effects were meant to 
increase the city’s touristic attractiveness and 

improve local businesses’ profitability and help 

them to crate new jobs as well (Szeged Megyei 
Jogú Város Integrált Városfejlesztési Stratégiája 

2008 és Szeged Megyei Jogú Város Akcióterületi 
Terve (2007-2009, Boros 2009). 

Two main groups of problems emerged related 

to the development. One was the above mentioned 
market renewal and the other was the one-sided 

decision making. These two topics will be 
presented in the following part of the chapter. 

 

Fig. 3: The new Saint Stephen square in Szeged 

Source: www.szegedma.hu 

 

Fig. 4: Saint Stephen square after the development 

Source: edited by Katalin Vedrédi based on 
googlemaps 

Besides the water-tower, the most striking 

characteristics of the square was the flea-market 

before the conversion, which occupied nearly half of 
the square’s area (Fig.5.) Although the look of the 

square was not too impressive, people who knew 
the old market said that it had a special atmosphere 

and it made the place cheerful, lively and sparkling. 
The city government aimed to reach the touristic 

goals by the square’s market renewal. Despite this, 

the market has got placed in the corner on a 3 
meters per10 meters area, which is very small 

compared to its previous size (Fig. 5). In addition, a 
few new stalls were housed in the same corner 

where such goods were intended to offer to tourists. 

The reduction of the market size and function may 
be evaluated as a negative process and the critics of 

the square users also support this view. The critics 
were analyzed using the method of discourse 

analysis. 

http://www.szegedma.hu/
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 The other issue concerning the square renewal 
was that the development was mainly concentrating 

on the external factors and the design instead of the 

f use of the market. The square has not been 
measured to its earlier form and the human factor 

and functions got a less important role. It is also 
revealed in the critics that the public consultation 

lost during the development. People who care about 

the fate of the square formulated many comments 
in connection with it. 

 

Fig. 5: The size of the market in Saint Stephen square before and after the development 

Source: www.szegedma.hu and www.pixelfoto.hu 

Conflicts and problems related to the 
renewal of Saint Stephen square in Szeged 

The results of the discourse analysis 

A variety of methods are possible in a public space 

examination. Besides the analysis of the documents 
related to the square and the development, it is worth 

to review the historical antecedents and, if relevant, 
the current printed and electronic media entries. In the 

empirical part of the research it may be useful to make 

interviews and do a questionnaire survey, visit the 
place and document the events as a participating 

observer. In this research, some of these methods 
were used, trying to describe the best possible picture 

about Saint Stephen square. In the theoretical part, 

there was examined the background of the 
development, the development documents and a 

media- and discourse analysis.  
Discourse analysis is an excellent method to 

examine media publications not just in themselves but 

in a broader context, while taking into account other 
factors that occurred when the text was formatting. In 

doing so, the investigator does not capture certain 
statements from the text but considers the whole text 

overall as a macro-structure. Moreover, it is important 
that the texts that appear in the press have a hidden, 

implicit content. This means that the author does not 

provide some information directly and does not 
mention them in detail, but only suggests (Jakusné 

Harnos, 2002). 
In order to examine the changes of the market, 

articles in the electronic press and I reviewed and 

the related forum comments as well were searched 

for. The political-sounding comments were 
eliminated, keeping only those that were clearly 

linked to the market. It became apparent that the 
majority of the comments are negative. The entries 

that classified the square were selected, 

distinguishing the positive and negative ones. Out of 
42 comments, 33 judged adversely one factor of the 

square, while only 9 were positive. The various 
criticisms were grouped into issues so it turned out 

that mainly the following themes generated 

dispositions: the aesthetic elements of the square, 
the quality of landmarks, the neglect of market 

functions and the way of the plan and development. 
Most of the contributors had a negative assessment 

of the new expatriate market stalls, they liked 
neither their quality, nor the appearance. Several 

comments support the view that the blue stalls do 

not fit into the square’s atmosphere. 
“I have never seen such ugly stalls”1 

However, most people criticized the size and 
functioning of the market. In the course of the 

participant observation, it became obvious that the 

market area is too small and it was not even 
working during the monitoring period. There is no 

information at all in the square about the opening 
times either. The merchants in the market revolted 

shortly after the opening alluding to the bad 
circumstances, the lack of customers and high rental 

fees. In the last few years there were several 

attempts to revive the market. In June 2011, there 
was an attempt to reopen it as a bio market, then, 

in 2012, the rental fees were reduced by fifty 
percent. The following forum comments reflect the 

various views well:  
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„This market is the smallest one in Middle-
Europe, 10 meters*10 meters!” 

„The 10 meters size market is a joke!” 
„…it would be an exaggeration to call this 10 

meters size area as a market…” 
“I haven’t really seen any customers there!” 
“I walked there today, there was no merchant at 

all…” 
„Much more people visited the earlier market. I 

think during the development, the customers went 
to other markets and shops…” 

„When I moved to Szeged in 1983 the Saint 
Stephen square’s market was a lively and cozy 
market.”1 

Based on the citizens’ opinions, one reason of the 

failure of the square and market is the inappropriate 
promotion. The previously described ten criteria of 

successful public spaces and markets included the 
factor of “appropriate promotion” too. Thus, the 

market and square should be promoted by a variety 

of events and advertisements in the surrounding 
area and within the city. Based on the observations 

in the case of Saint Stephen square, it was clearly 
shown that if there is an event that attracts tourists 

(like Hungaricum festival), then the square’s 
circulation increases too. The water tower is 

sometimes open and it can be visited and it 

functions as a lookout tower and exhibition hall. 
During the observation period, the tower was open 

several times and on these days the circulation of 
the square increased a little. The dreariness of the 

square is partly caused by the lack of advertising 

which also reflected in the results of the discourse 
analysis.  

 „The infrastructure is good, a little propaganda 
would be needed and there would be surely more 
customer and merchant too.” 

“The merchants should also be given some 
discount and advertise the market around the 
square!”1 

However, quite a few comments mentioned that 

the planning and development process of the square 
was not in such a way as they think it would have 

been appropriate.  

 „…It is not composed as the old masters would 
say.” 

„Everything is needed to be handled on its own 
place and needed to adjust to its earlier existence.” 

“One thing is sure, the square is dead, empty 
and has no functions.” 

“It is bleak, lifeless and consists of ugly blue 
booths”1 

Based on the comments above, we may conclude 

that the writers of the forum entries think that the 
role of the market was not properly estimated 

before the planning. Besides the necessary negative 

critics, there are some laudatory critics, too. They all 
refer to the fact that the square is much nicer than 

before and the change and innovation should be 
evaluated. The square was rundown, derogatory 

and worn before the development, so compared to 

that the present condition is very impressive.  
„The square is really nice…” 
„I think that the square is beautiful.” 
The square is beautiful, the kiosks are ok, and 

there will be vendors and costumers too sooner or 
later.” 

„I don’t really regret the Saint Stephen square 
before the development”1 

This chapter of the study demonstrates that the 

development of the Saint Stephen square was 
definitely a controversial case. Almost all urban 

activities appear in the press but not all of these 

induce conflicts and disagreements like this one. 
Discourse analysis confirms the assumption that the 

square really has elements that provoke dilemma 
and conflict between square users. This may occur 

at all public space developments because it would 

be difficult or maybe impossible to carry out a 
change that affects more stakeholders and that 

should be agreed by all parties. Disputes like this 
may even be constructive as well, as they point out 

the strengths and weaknesses of the development; 
however, after the handover there is not much 

possibility for adjustments. For further investigations 

of problems in relation to Saint Stephen square, 
participant observation was approached.  

The results of the participant observation 

The results of the fieldwork are consistent with 

those of the discourse analysis. The spatial 

characteristics of the square using habits have been 
outlined from the behavior mapping, i.e. from the 

marks made on the map.  The observations also 
showed which part or parts of the square are more 

used than others.  

The periodical characteristics of the square have 
been outlined well. Considering a weekday in the 

early morning hours the grocery, bakery and flower 
shop have a bigger turnover than in the rest of the 

day. Apparently, there is a high pedestrian traffic 

through the square, most probably because the 
younger generation makes for work and school, 

while they stop to buy some breakfast. There are 
remarkably many pensioners in the area, some of 

them take the dog for a walk, but almost all of them 
go to the stalls to buy something. After the morning 

bustle, the square becomes lonelier and mainly new 

mothers, retired people and older people with dogs 
appear. As the observation occurred in summer, 

there are very few square users around the meridian 
time which may be due to the weather conditions. 

In the afternoon, when the tower casts a shadow 

the flow increases in the square. More people come 
and go and the mostly static activity occurs this time 
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(i.e. all in which people do not move). People sit, 
read, meet in the afternoon and every day in the 

same time a group come together with their dogs 

and gather in the same part of the square. During 
this period the dynamic activities become more 

common too, as many people walk around, look-
round, kids run around. Since a section of the city’s 

bike rout crosses the square, there are a lot of 

bicyclists, but most of them just ride through the 
square. In addition, in the South-East corner of the 

square there is a trolleybus stop so there are more 
people because of this too. In the early evening 

hours, when the summer heat decreases, more 
pensioners visit the place. Some of them come with 

their usual package so they bring a pillow which 

they can sit on, something to drink and eat and 
some reading material, but some of them come just 

for chatting. In the evening the square becomes 
empty and after dark the younger ages occupy it. 

They gather in groups and then they move on or 

settle in the square and listen to music, talk, have 
fun. Overall considering a weekday, the intensity of 

use of space culminates in the morning and the late-
afternoon, early evening period.  

Considering a weekend day, the intensity of the 
use of space seems to be more balanced. People 

come and go all day, but there are much more 
family and group activities. During the observation 

period, several times foreign tourists show up too 

and on the days the tower was opened. 
Consequently, more people visited the square but 

after they went up to the tower they left the square 
too. Many visitors noticed the possibility to go up 

only when they arrived to the square. As the 

admission fee is cheap, almost everyone takes 
advantage of the opportunity, only a few people 

stayed down while the rest of the family went in. 
The flow of the square increases noticeably when 

there is a program in the city center. The reason is 
partly the fact that the square is at about five or ten 

minutes walk from the Széchenyi square, where 

most of the city’s festivals and programs are held.  
During the participant observation, the various 

activities were marked on the map of the square. 
For every observation period, a new map was used 

to mark the period it referred to. When these maps 

were overlaid, the so called hot-spots emerged - 
areas that are much more frequently used than 

others. This gave a clear picture that the south-
eastern half of the square is more visited and more 

attractive (Fig. 6). The hot-spots are marked with 
red circles on the figure 6. 

 
Fig. 6: The Map of Saint Stephen square which was used for activity mapping 

Source: edited by Katalin Vedrédi 
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It is important to note that there is a permanent 
group of homeless people on Saint Stephen square 

who were continuously residing on a certain part of 

the square and they were sleeping, drinking, eating 
and chatting there. They were just in the other half 

of the square in the north-west, which includes the 
market area as well. Under the observations, they 

never came in contact with any square users at all.  

Only the litter left behind refers to their presence, 
but this is specific only on the part of the square 

where they reside. By the way there are sufficient 
numbers of dustbins on the area so littering is not 

typical at all. 
The maps also showed that one focal point of the 

area is the fountain. The benches around it are 

almost always occupied, especially if there are 
children between the visitors. The fountain is an 

important element of the square which slightly 
offsets the lack of shadows, which is otherwise a big 

problem of the area. During the observation period, 

there was noticed several times that in certain 
periods of the day there are hardly any shaded area 

and only the tower gives a little shadow which 
includes one or two benches (Fig. 7).  

 

Fig. 7: Shade by the water tower 

Source: the author’s own photo 
 

Partly this may be the reason why the average 

time spent in the square is very short. The weather 
conditions might have influenced the results, so in 

the future a milder season shall be included in the 
observations also. 

With the method of participant observation it is 
easier to explore the life and characteristics of a public 

space and to gain an insight to the modes of the use 

habits. Moreover it is easier to find out that the critics 
related to the place are right or not. For example, 

during the discourse analysis there was noticed that in 
some comments there were references to the very 

poor quality of the solid surface of the area. When I 

was there I examined it and recorded by photo 
documentation that the stone cubes were turned out 

in many places (Fig. 8). 

 

Fig. 8: Photos of poor quality of the cube stones 
in the square Source: the author’s own photo 

 
Moreover, several photos of the square and the 

activities were taken. These can confirm the 
statements based on the observations.  

Overall, based on the experiences, it can be 

stated that this method can be used well for 
mapping a public space and exploring its life. It is 

necessary to note every moment and activity even 
those that do not seem important, because later 

during the evaluating work, those aspects may also 
make sense and get a meaning.  

Based on the participant observation, it was found 

that the supposition that the square is not working as 
well as the decision makers planned is right. Many 

problems occur that make the place more unsuccessful 
than before, but it is also important to note that the 

development and renewal was necessary. The square 

is much more aesthetic than earlier, but its functions 
do not operate as they should. 

Conclusion 

This study has intended to present how 
important public spaces are to people and how 

essential is to examine the working, functions and 

needs of a place before doing any change.  
Saint Stephen square had a strong character that 

made it attractive although its aesthetical trait was 
not satisfying. The market had always belonged to 

the square and the decision makers recognized it 
too, even they aimed to give new functions to it (like 

attracting tourist). However, something failed 

because the market is not working at all today. 
Square users who commented to electronic articles 

think that there would be many possibilities to fix 
the problem. It seems that political decisions are 

sometimes driven by aims that show what the given 

party did in that mandate.  
Based on the successes of Western countries’ 

method for developing public spaces, there are 
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many ways to measure a place’s characteristics. For 
example go to the square, sit down for a while and 

watch how people use the terrain features, how 

they act and what they do, how long they stay 
there. This may reveal many things and participant 

observation can give answers. 
In the case of Saint Stephen square, more 

observations are needed to get sophisticated results 

and to give proposals in connection with further 
development movements. However, the results so far 

reveal that the square is very impressive and local 
people and people from other parts of the city like it. 

They go there with pleasure, but they do not stay too 
much because it is empty and there is nothing to do.  

Public markets are a very important feature of cities 

and they are able to attract people from the city and 
tourists as well if they work well. A market can give life 

to a square and can strengthen the businesses in the 
neighborhood as well. The market of Saint Stephen 

square was the only one in the downtown, so it may 

have a more important role that others.  
Public spaces and public markets together can 

make people gather and make the surrounding of 
the place more successful. This is why it would be 

essential to analyze Saint Stephen square’s status 
well and do some further dispatches because they 

are needed based on this research. 
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