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Abstract 

The traditional products exploitation is the source of 

income for many European manufacturers who have 

obtained the certification of traditional products at 

European level; thus, many of them avoided 

bankruptcy. This research has proposed to find out 

the situation at European and Romanian level for 

traditional product certification. In the end, 

conclusions were drawn based on the results, 

followed by ways to improve the situation in 

Romania. 
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Rezumat. O abordare empirică a produselor 
tradiţionale din Europa vis-a-vis de cele 
tradiţionale din România 

Valorificarea produselor tradiţionale constituie sursă 

de venituri pentru mulţi producători europeni care au 

obţinut certificarea de produse tradiţionale la nivel 

european, prin intermediul acestei certificări mulţi 

dintre ei scăpând astfel de la faliment. Cercetarea si-a 

propus să afle situaţia la nivel european, respectiv la 

nivelul României, a certificării produselor tradiţionale. 

În final au fost trase concluzii pe baza rezultatelor, 

urmate de recomandări pentru îmbunătăţirea situaţiei 

din România. 

Cuvinte-cheie: produse tradiţionale, Uniunea 

Europeană, PDO (protejarea originii de fabricaţie), PGI 

(protejarea indicaţiei geografice), TSG (specialităţi 

tradiţionale garantate) 

 

Introduction 

Traditional food has played a major role in the 

traditions of different cultures and regions for 

thousands of years. They include food that has been 

consumed locally and regionally for an extended 

time period. The preparation methods of traditional 

food are part of the folklore of a country or a region.  

Unfortunately, throughout Europe, some traditional 

food is on the brink of disappearance, due to altered 

lifestyles. Therefore, it is important to study and 

document traditional food to sustain important 

elements of European cultures.         

(http://www.eurofir.net) 

Traditional food is an important element of the 

European cultural heritage. Production and sale of 

traditional food products provide a decisive 

economic input to many regions and can contribute 

to the diversification of rural areas and preventing 

them from depopulation. European consumers 

demand for safe and tasteful traditional food 

products, but also for a higher variety, more 

convenient, more nutritive and healthier options 

that fit better with the present needs in modern 

societies (Guerrero et al. 2009). In this context, there 

are some unexploited opportunities for traditional 

food producers to maintain and even increase their 

market share by introducing innovations in their 

products, given that some of the current 

technologies involved in the production of 

traditional food products still rely on traditional 

manufacturing practices with low competitiveness 

and poor efficiency (Guerrero et al. 2010). 

The European Union law lays down stringent 

requirements guaranteeing the standards of all 

European products. In addition, the EU quality 

schemes identify products and food stuffs farmed 

and produced to strict specifications. 

mailto:georgica25@yahoo.com
http://www.eurofir.net/


Forum geografic. Studii și cercetări de geografie și protecția mediului 
Volume XI, Supplementary Issue (September 2012), pp. 12-15 
http://dx.doi.org/10.5775/fg.2067-4635.2012.015.s 

© 2013 Forum geografic. All rights reserved. 13 

Geographical indications and traditional 
specialties 

The diversification of agricultural production 

should be encouraged. The rural economy could 

benefit considerably from the promotion of 

traditional products with specific characteristics, 

particularly in less-favoured or remote areas, both 

by improving the income of farmers and by 

retaining the rural population in these areas. 

Three EU schemes known as PDO (protected 

designation of origin), PGI (protected geographical 

indication) and TSG (traditional speciality 

guaranteed) promote and protect the names of 

quality agricultural products and foodstuffs. 

The following EU schemes encourage diverse 

agricultural production, protect product names from 

misuse and imitation and help consumers by giving 

them information concerning the specific character 

of the products: (http://ec.europa.eu) 

PDO- covers agricultural products and 

foodstuffs which are produced, processed and 

prepared in a given geographical area using 

recognized know-how (http://europa.eu) (table 1). 

PGI- covers agricultural products and foodstuffs 

closely linked to the geographical area. At least one 

of the stages of production, processing or 

preparation takes place in the area (table 2). 

TSG- highlights traditional character, either in 

the composition or means of production (table 3). 

 
To be registered a product must undergo certain 

stages pointed out in the outline below: 

 

Fig. 1: Stages involved in products registration (http://ec.europa.eu) 

The Council Regulation (EC) No 509/2006 of 20 

March 2006 on agricultural products and food 

stuffs as traditional specialties guaranteed is the 

EU law that stipulates the area of traditional 

specialties. (http://eur-lex.europa.eu). 

Considering this definition as the starting 

point, we deepened the study on traditional 

products based on the data offered by the EU – 

Agriculture and rural development and we 

discover that at the European level they are: 511 

PDO products, 37 PGI and 544 TSG.   

Deepening on the division in the 27 EU 

Member States, we have found the following: The 

countries ranked first are France, Italy and Spain.  

Table 1 PDO products 

Austria 6 Italy  89 

Belgium 5 Luxembourg  2 

Bulgaria 1 Netherlands  3 

Cyprus 2 Poland  16 

Czech Republic 21 Portugal  58 

Denmark 3 Romania  1 

Finland 1 Slovakia  7 

France 107 Slovenia  4 

Germany 53 Spain  68 

Greece 25 Sweden  3 

Hungary 5 United Kingdom   23 

Ireland 3  Total                 506 

http://ec.europa.eu/
http://europa.eu/
http://ec.europa.eu/
http://eur-lex.europa.eu/
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Source: http://ec.europa.eu 
This being due to the fact that they have a 

centuries-old tradition. The countries which 

joined after 2004 are poorly represented, except 

for Poland, which succeed to recognize the 16 

products belonging to this category. 

According to the data in table 1, four countries 

have not registered any items yet: Estonia, Latvia, 

Lithuania and Malta. Romania has a single 

product, called „Magiunul de Topoloveni” 

(Topoloveni plum jam). 

The leading country for PGI products is 

Poland, followed by Belgium, Czech Republic and 

Slovakia. Romania has no product in this 

category. 

France's absence from this list is a surprise. 

More surprisingly, the countries that joined the 

EU after 2004 have the largest share in this 

category of products. 

Table 2 PGI products  

CZ/SK/Multi-country 4 Slovakia  2 

Belgium  5 Slovenia 3 

Finland  3 Spain  3 

Italy  2 Sweden  2 

Lithuania 1 United Kingdom   2 

Netherlands  1 
Total    37 

Poland  9 

Source: http://ec.europa.eu 

The other countries have registered no such 

products. 

Table 3 TSG products 

Austria  8 Lithuania 1 

Belgium  3 Luxembourg  2 

Bulgaria  1 Netherlands  5 

Czech Republic  6 Poland  8 

Finland  4 Portugal  58 

France  84 Slovenia  4 

Germany  29 Spain  84 

Greece  69 Sweden  1 

Hungary  5 United Kingdom   17 

Ireland  1 
Total        542 

Italy  152 

Source: http://ec.europa.eu 

By far, most of the products in this category 

belong to Italy followed, at a great distance, by 

France and Spain. Greece also has an important 

share in this category. Romania is missing from this 

list, just like other six countries. Poland is again the 

champion for the countries which joined after 2004, 

followed by the Czech Republic and Hungary. 

Traditional Products in Romania 

At the end of 2011, Romania had 3,850 foodstuffs 

in Registry of attesting traditional products, with 

almost a thousand more than in 2010 

(http://www.manager.ro). 

According to the data of Ministry of Agriculture 

and Rural Development (MADR), most products are 

dairy products. 

Unfortunately, for now, “Magiunul de 

Topoloveni” is the only foodstuff which managed to 

obtain the community protection. Two other 

Romanian products have documentation submitted to 

MADR for getting community protection. It is about 

“Carnaţii de Plescoi/ Plescoi sausages” and “Pestele 

Novac afumat - Smoked Novac Fish” from “Bârsa 

Land”. 

The former product aims at getting protected 

geographical indication (PGI), while the latter for 

protected designation of origin (PDO), both by 

ensuring protection of the designation of products. 

Traditional specialty guaranteed (STG) is another 

attestation system that ensures the protection of the 

designation of agricultural products at European 

level. 

Other six Romanian products which could gain 

community protection began the  formalities for the 

submission at MADR. 

The six products that have the documentation for 

submission to MADR are “Brânza telemea de 

Mărginimea Sibiului/ Mărginimea Sibiului cottage 

cheese”; „Brânza telemea de Sibiu/ Sibiu cottage 

cheese”; „Lapte gros de Mărginimea Sibiului/ 

Mărginimea Sibiului thick milk”; „Sloi de oaie de 

Mărginimea Sibiului/ Marginimea Sibiului mutton 

sloi”; „Brânza telemea de Covarlui (Galaţi)/ Covarlui 

(Galati) cottage cheese” and “Brânza de burduf din 

Bran”/ Bran skin cheese. 

Results and discussion 

Although Romania has so many certified 

traditional product at local level, on the European 

market Romania does not count (an example of a 

product is “Palinca” – which originates in 

Transilvania, but was register by Hungary as 

Hungarian traditional product), Romania has only 

one recognized product. Romania has too few 

initiatives to recognize its legacy regarding traditional 

http://ec.europa.eu/agriculture/quality/door/list.html
http://ec.europa.eu/agriculture/quality/door/list.html
http://ec.europa.eu/agriculture/quality/door/list.html
http://ro-en.ro/index.php?d=e&q=foodstuffs
http://www.manager.ro/articole/afla/romania-se-lauda-cu-3850-de-produse-traditionale-inregistrate-national-15457.html
http://ro-en.ro/index.php?d=e&q=the+formalities+for+the+submission+of+tenders
http://ro-en.ro/index.php?d=e&q=the+formalities+for+the+submission+of+tenders
http://ro-en.ro/index.php?d=e&q=although
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food. Maybe it is a problem of money, but that is 

not a reason not to try to do more. 

We have so much to offer, and a lot of 

opportunity to concur on the European market 

dedicated to the traditional food (If these 

traditional products are recognised as ecological 

ones, this may be an advantage – but we have 

problems in this sector also).  

Romania has implemented the European 

directives which are not put into practice due to 

different political interests, either due to the lack 

of vision on the part of bodies concerned, or 

recklessness, or bureaucracy. 

The resort ministry should get more involved 

in the process of obtaining the certification. 

Romanian peasant’s life can be improved if their 

products would be recognized at European level. 

Currently they fall victim to agricultural 

products profiteers even for raw materials or 

finished products (“Brânza de Sibiu/ Sibiu cheese” 

can be found now in all markets - and producers 

from Sibiu do not benefit from any income 

resulting from selling this product). 

Through a coherent policy, the Romanian 

agriculture would transform the country from one 

of importation of agricultural products in a country 

of exporting finished agricultural products. There 

is potential in the area of dairy products, meat 

products (Carnaţii de Plescoi), alcoholic beverages 

(wine, “ţuica”), and culinary products specific to 

various regions of the country. 

Romania may follow the example of Poland that 

managed to impose itself on the European market 

with a significant number of traditional products. 

From the success of traditional Polish products rural 

communities benefited on the one hand, and, on the 

other hand, the Polish State began to collect more 

income from agriculture and from trade with 

traditional products. (Furmankiewicz et al., 2010; 

Bianka Kühne et al., 2010) 

Therefore, a greater involvement is needed 

from the part of all those concerned, since this is 

the way to stop the inflow of young people from 

rural areas to the cities. The villages are inhabited 

by many old people who possess the know-how, 

and young people who are interested in the 

conservation of the methods of production for 

traditional products of any nature. 

Traditional products can be involved in the 

attraction of tourists in different regions of the 

country and thus make Romania more attractive, 

generating more income. 
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